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“Fresh,
delicious food,
great staff and
environment.”
- Elizabeth,

Google Reviews
p o

Chicken
& Bar

“Chicken Lovers” doesn’t quite cut it when describing whowe

are at the Coop. We’d probably arm wrestle The Terminator
for the last piece of chicken. That warm and fuzzy feeling
we get biting into some juicy poultry is how we want our
guests feeling about every piece of their Coop experience.

The chicken category is heating up, but most places are one-offs or QSRs. A Coop restaurant is a
one-of-one opportunity for franchisees: a unique and energetic full-service experience roosted
in a fast casual environment, with proprietary preparation methods for high-quality wicked

chicken that stacks up to the best of the best.
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WHAT?

WHO ARE YOU .] WHAT KIND OF TLC
COOKING WITH? DO WE PUT INTO OUR
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As a Coop franchisee, you’ll MENU? ; The Coop is always looking to

become part of the MTY Group 1§ *Fresh, never frozen, locally spread its wings, with our growth

family and be supported by ; sourced chicken k; primarily focused in Ontario, but

1-s;trzteglc t:pa.rk:lt;mg, opheza.t{oga.l - Brined, bathed in buttermilk y a.ngntl)lg to thend across Canada
est practices, thorough training and hand tossed in our Coop and beyond.

“ ”
gnd more. A: pa.ri; of our IAH In secret seasoning We don’t like to be chickenholed,
00p commltment, we value: = 8o we develop market-specific
. lit ai t * Masterfully prepared in two N t footprint h
Quality and innovation different ways: friedorseared restaurant footprints anywhere

i *  from 2500-3500 sq. ft. for every
« A cult f t and t
culture ol support and respec =8 - Qur juicy burgers are made from .0 Coop franchise.

*Clear and timely direction ] a premium 75/25 blend of beef
- Well-established systems j chuckandsmoky brisket

FRANCHISE COSTS

LOCATION BUILDING FINANCIAL ADVERTISING
SIZE Wm INVESTMENT LIQUIDITY ROYALTIES FEES

2% marketing fund,
2.:555(:)% ssq.fftt 1% local store
d. marketing

$675,000 - $350,000 - Sliding scale

$25,000 10years $900,000 $500,000 up to 5% max
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